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Key figures of Sophia Antipolis

 26.600 jobs

e 1.272 companies

« 150 foreign capital companies (1/3 U.S)

« 68 staff nationalities

« 4,000 researchers and over 5000 students
« 1800000m2 constructed on completion

. 8 hotels (9th under construction)
. 5 students ' residences (6th under construction )

SAEM SACA
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A concentration of specific competences

1. Information technologies 3. Life sciences and fine
300 co. / 11700 empl. chemistry
50 co. / 2 300 empl.
Electronics Pharmacy
Software development By
Telecom / Networks / Multimedia Medical imaging

E-commerce / Internet

_ . 4. Environment and energy saving
2. Education and training 19 est. / 300 empl.

65 est. / 3 200 empl.

From solar energy to new materials
from elementary schools to engineering studies
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Steps of development of Sophia Antipolis

Start-up Phase Plateau 1 Growth Plateau 2
Exogeneous Endogeneous Exogeneous Endogenous
and endogenous and Exogeneous

e ey | Layonan osparre | Teecom, sovar
publigcl: R&D labs of subsidiaries company arrival and growth Telecom reversal
Spin-off from Laid-off employees _
|a%3 became Entrepreneurial Self employement based
and reverse entrepreneurs excitement in IT on advanced skills

spin-off effect Subcontracting to
former companies
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Number of independent technology-based companies
In Sophia-Antipolis and AM
(1990-2004)
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Amount of VC raised by
Independent technology-based companies
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Sophia Antipolis as an Innovative Milieu

1. High-level Educational Institutions : UNSA, EURECOM, CERAM

2. R&D centers linked or partially linked to institution s: INRIA, CNRS,
GALDERMA, UNSA, CASA,..

3. Scientific park and innovation centers

4. Institutions dedicated to technology transfer , Sme’s or innovation: Incubators,
Anvar, University Transfer, CERAM; International venture capital Summit.

5. Key entrepreneurs or persons : P. Laffitte, Club des dirigeants, Entrepreneurs

6. Big companies with significant activities in manufactu ring and R&D : Thales,
Amadeus, Alcatel Space, IBM,...

7. Technological policies : Telecom, Software, Initiative Riviera Technology
8. Technological fairs GSM, Milia, SAME.

Edquist C. (1997) System of Innovation, Technologies, Institutions and Organizations, Pinter, London.
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Building a cluster

Micro Electronics
+

Software
+

Telecom

Secured Communications solutions
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Secured Communications solutions

e 41.000 people inIT

o 25 international groups with 6500 people in R&D (Alcatel
Space, Amadeus, Atmel, Gemplus, HP, IBM, Philips, SAP,
STMicroelectronics, Texas istrument,...)

 Sme industries
e 1.200 public researchers

« 1.500 engineers graduate per year.
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ASK

ASK is the leading manufacturer of contactless microprocessor smart cards,
contactless paper tickets and RFID smart paper labels.

ASK offers the most comprehensive contactless product range for the mass
transit market. It includes

scontact and contactless microprocessor smart cards,

scontactless memory cards,

*RFID smart paper labels, ASK to deliver
*handheld and fixed OEM readers and couplers 700.000 Cogta‘:“ess
cardas

sconsulting for existing and future clients.
scontactless paper tickets

for Taipel
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